
ASSETS DECK
This will give you a visual overview of the campaigns being pushed out through February.

VALENTINES DAY
AQUAMARINE BIRTHSTONES

ENGAGEMENT RINGS

FEBRURAY           MARCHCAMPAIGNS



CAMPAIGN

Social Media 
Website – Home Page | Landing Page
Google +

FEB

VALENTINES DAY | Social Media Assets

START: February 1st
FINISH: February 14th

Facebook + Instagram Posts



Social Media 
Website – Home Page | Landing Page
Google +

FEB

VALENTINES DAY | Website Landing Pages

Home Page Collections Page

Landing pages are developed for selected campaigns to improve the experience from initial search 
through to the HD website experience. Note: There are usually multiple pages developed for one 
campaign and these are hidden from organic traffic. This also allows us to capture data to analyse the 
effectiveness of campaigns.

CAMPAIGN



Social Media 
Website – Home Page | Landing Page
Google + | SEM

FEB

VALENTINES DAY | Google + | SEM ADS

Google + Post SEM – Google AdWords

CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages
Google +

FEB MAR

AQUAMARINE - BIRTHSTONES | Social Media | SEM Assets & ADS

START: February 15th

FINISH: March 31st

TBS – Social Media Assets SEM – Google AdWords

CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages
Billboard
Google +

FEB MAR

AQUAMARINE - BIRTHSTONES | Website Assets

Collections Page Home Page

CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages
Billboard
Direct Mail

FEB MAR

AQUAMARINE - BIRTHSTONES | Billboard

CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages
Billboard
Direct Mail

FEB MAR

AQUAMARINE - BIRTHSTONES | Direct Mail

Date: February 12th to arrive February 15th

The Aquamarine catalogue has been updated and will be mailed to the Top 5,000 Holloway Diamonds 
customers.

CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages

FEB MAR

ENGAGEMENT RINGS| Direct Mail

SEM – Google AdWordsSocial Media 

This is an “Always On” campaign which means as it says, it continuously runs. We are testing ads and 
landing pages to develop assets which generate a good flow of enquiries. To achieve this there will 
be ongoing developments and changes each month. This is an example of the ads and landing pages 
developed. Note: These ads generally do not sit in the main feed of social media and the website 
pages may be used only for the purpose of campaigns. As we evaluate the effectiveness of the assets 
we may load them to public view.

APR
CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages

FEB MAR

ENGAGEMENT RINGS| Landing Pages

APR
CAMPAIGN



Social Media | SEM
Website – Home Page | Landing Pages

FEB MAR

ENGAGEMENT RINGS| Landing Pages

APR
CAMPAIGN


